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Then … … now



Newspaper readership trend
.

Percentage of adults reading a daily paper

1967 75.8%

2007 48.4%

Source: Newspaper Association of America



Newspaper readership
.

By age group

25-34 35-54 55+

1967 72.7% 81.0% 75.5%

2007 33.7% 48.0% 63.7%

Source: Newspaper Association of America



Spokesman-Review will cut
about one-fourth of its
editorial staff October 2008

News Tribune (Tacoma) will 
reduce workforce by 30 
positions and implement wage 
reductions 
March 2009

Seattle Times to cut nearly 200 
jobs by next month April 2008



Belo Corp. plans to lay off 150 and 

suspend all 401K plans to help cut 

about 10% of this year’s operating 

expenses March 2009

Belo owns: 

KING-TV & KONG-TV, Seattle

KGW-TV, Portland

KREM-TV & KSKN-TV, Spokane



Growth/decline of news platforms:
% change in audience, 2007 to 2008

Cable TV + 38 %

Internet sites + 27 %

Radio +   2 %

TV networks - 1 %

Newspapers   - 5 %

Local TV         - 5 %

Source:

The Pew Research Center, Project for Excellence in Journalism
The State of the News Media, 2009 report
http://www.stateofthemedia.org/2009/index.htm



News sources: Past

.



News sources: Future



Shift in power spells:

Opportunity
Newsmakers control 

their own media destiny

.



Dates that changed media:

1452: Guttenberg's Bible is first 
book published in volume.

….
1941: First commercial TV licenses

issued in United States.
…

1991: The first website goes online.
2002: …
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The birth of social networks

Friendster 2002
MySpace 2003
Facebook 2004
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Then: 

Time to reach 50 million users

Radio 38 years

TV 13 years

Now: 

Time to reach 100 million users

Facebook 9 months

Source: BroadcastEngineering.com
.



Today’s tools:

E-newsletters



U.S. corporations spent 

$2.9 billion 
on social networking in 2009

Source: Market Wire, March 2010 
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Social networking: 
..

Which age group uses it most?

17-under 45-54
18-24 55-64
25-34 65-over
35-44
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Social networking: Why?

Connections :

Current customers

Potential new customers

Potential employees

Communication:

Interactive and immediate1



Social networking: Why?

If you aren’t crafting and controlling 

the message…

SOMEONE ELSE IS
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Purposes/benefits

… drive people back to district website.

… get information out about budget.

… get information out about levy.

… get people out to community events.

… keep the conversation going.

AND…… it’s fast and “free.”



400 million users

75 million users 
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Who uses it?
.

Just a few of the many ….
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Examples from 
Southwest 

Washington



How                works

Photo taken with his iPhone
1



Social Networking at PSESD
Why?

Drive people to our website

Create more interactive communication

Alert our customers to timely info

Network through our customers

Our customers use social media



Another Tool in the 
Communications Toolbox
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A "push" communication

A website requires our customers 
to come visit us.

A facebook posting is a way for us 
to go visit our customers.
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Challenges and 
Considerations
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• Building a fan base

• Relevant posts so we aren’t "unfriended”

• Encouraging interactivity

• Making it a communications priority

• Increasing “value added" postings



Evaluation 
and Future Plans
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• Continue to grow and evaluate

• Additional targeted facebook pages

• Perhaps add Twitter



Your Turn!

What do you think?

What are your experiences?

What uses do you see for ESDs?

Will you be joining facebook or twitter?
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Questions?

Thank you!
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